A Creative Engagement Guide
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Success factors — finding value for everyone
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The Look, The Sound, The Feel
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How do you want this to sound How do you want this to feel
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Removing the barriers...before they exist

My audience is o
Design ideas to remove

the barriers
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Place, People, Time
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The space you have (physical / virtual) The amount of people

If at a venue (is that the best venue considering _
Day of the week, time of the day

your success factors / audience)

How long you have for what you want to do
The limitations / opportunities the environment

presents
Your / team capacity

The things that are available to you in that space What else?
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|deas and key messages

Key messages




Planning Template

Time Duration  Activity Key content Action Resources




Time Duration  Activity Key content Action Resources




